
Content from Global Kigyo

Tech with the Human Touch
A Japanese university is leading the way in crucial 
regenerative medicine work.

A huge factor in mod-
ern medicine, any-
where in the world, 
is new technology. 
� e most important 
factor, however, will 
always be one-on-
one healthcare and 
treatment. Sapporo 
Medical University 
in Japan specializes 
in both. � e teaching 
hospital is not just at 

the cutting edge of tech, it’s also a vital, life-saving center of 
medicine, and during the pandemic, treated 75% of Hokkai-
do’s most serious COVID patients.
 Skillfully led by its president, Toshihiko Yamashita, the 
900-bed institution’s achievements in the last three years have 
been signi� cant. Now it’s about looking to the future and 
aiming to save even more lives with the help of pioneering 
new treatments, es-
pecially in an era of 
acutely aging demo-
graphics around the 
world. “We can use 
technologies such as 
AI in a productive 
way, by only using 
the ‘good’ aspects 
to our advantage. 
However, keeping 
a people-centric 
focus in healthcare 
is vitally import-
ant, especially in areas such as elderly care where human 
connection is necessary,” said Yamashita. Sapporo Medical 
University is a leader in cutting-edge regenerative medicine 
in Japan. Its mesenchymal stem cell therapy has been shown 
to be e� ective in functional recovery for spinal cord injury pa-
tients. “In the context of an aging population and maintaining 
health, the possibilities of regenerative medicine are quite 
limitless,” he said. � e internationally-minded institution 
is hoping to attract greater numbers of overseas researchers 
and students as well as forge new partnerships with other 
facilities, for the bene� t of all.
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Nurturing the Beauty Within
Japanese cosmetics company Elegant Medical 
makes wellbeing a priority for all its customers.

Mutsuko Fujiki is on a 
mission to make women 
feel better about themselves, 
inside and out. As president 
and founder of both Elegant 
Resort, a beauty business she 
started 27 years ago, and her 
second company, Japanese 
cosmetics company Elegant 
Medical Corporation, Fu-
jiki has worked diligently to 
combine local traditions and 
ingredients with the latest sci-

enti� c research to develop new treatments and products. Now, 
she is working to expand her reach across hotels, spas, training 
and B2B sales to help women of all skin and body types bring 
out the beauty in themselves. “ I believe the most rewarding 
thing is to do something that can help as many people as pos-
sible,” said Fujiki. � e � rm has been expanding from cosmetics 
and skincare to include pharmaceuticals to further support 

health and wellness. Elegant Medical is employing innovative 
approaches such as working with stem cells and develop-
ing ingredients based on spring water minerals such as gold 
and germanium. � e president plans to open more branded 
salons and increase training to support estheticians while also 
working to train sta�  speci� cally for hotel spas. � e � rm hopes 
to strengthen Elegant Medical’s work with luxury hotel chains 
too. International expansion will include Europe, Africa, the 
USA and more countries across Asia. OEM manufacturing– 
supplying cosmetics products to other companies for sales– is 

also on the agenda. “One 
thing I’ve learned in my 
work is the importance of 
having a good product. Sales 
will come later,” said Fujiki.

Scan to learn more
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